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AXXEL MARKETING

Axxel Marketing is a leading corporate gifts and premium supplier that spans
a regional presence with over 3,000 clients and more than 150 employees.

Driven by passion and commitment to serve from the heart, we believe in going the extra mile to provide
a professional service alongside our quality gift products. In the pursuit of creating this experience, we
have dedicated ourselves to enhancing Axxel Marketing’s value added services.
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Shopping mall industry has been facing enormous challenges
and has undergone an incredible number of changes in
recent years, and this will not be less throughout 2024. This
yvear will be one of consolidation of the sector and of
demonstrating, once again, the resilience of shopping malls.
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CONTINUED GROWTH
OF E-COMMERCE

The popularity of online
shopping is likely to
continue, and shopping
malls may need to find
innovative ways to integrate

digital platforms and offer
omnichannel experiences to
attract customers.

EVOLVING CONSUMER
PREFERENCES

Consumer preferences and
expectations will continue
to evolve, driven by factors
such as convenience,
sustainability, and
personalized experiences.
Shopping malls will need to
adapt and cater to these
changing demands.

COMPETITION OF
ALTERNATIVE RETAIL
MODELS

The rise of online
marketplaces, direct-to-
consumer brands, and
mobile commerce, may

affect traditional shopping
malls. Malls will need to
differentiate themselves
and offer unique
experiences to stay
competitive.

S CHALLENGES & TRENDS

CHANGING
DEMOGRAPHICS &
CONSUMER BEHAVIOUR

Singapore's population is
diverse, and understanding
the preferences and
shopping habits of different
demographic segments will
be crucial. Malls will need
to cater to the needs and
interests of specific target
markets.



PROMOTIONAL MERCH

CAN BE AN EFFECTIVE SOLUTION

Perceived Value

Customers will perceive it as an
additional benefit or bonus. It
Creates a sense of receiving
something extra, increasing
perceived value of shopping
experience.
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When customers receive an
enticing gift, they are likely to
share their positive experience
with friends and family,
potentially attracting more
people to visit the mall.

Incentive to Spend

Motivates customers to spend
more to qualify for the gift. This
can lead to larger average
transaction sizes and increased
sales for the retailers in the mall.
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Increase Foot Traffic

Shoppers who may not have
planned to visit the mall initially
might be enticed by the offer,
resulting in an increase in overall
visitor numbers.

Sense of Exclusivity

Customers may feel compelled to
visit the shopping mall and make
their purchases before the offer
ends, enhancing the appeal and
excitement around the
promotion.
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Customer Loyalty

Foster a sense of appreciation
and loyalty towards the shopping
mall. They may be more likely to
return for future purchases, if
they had a positive experience
with the gift received.
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INVENTORY MANAGEMENT
We offer inventory management
services with warehousing systems to
alart clients when needed for restock.
We also offer temporary or long-term
storage of clients' consigned inventory.
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QUALITY CONTROL BRANDED PRODUCTS

We have established
partnerships with global brands,
some exclusively offering our
customers with premium options.

HOW CAN AXXEL
MEETS YOUR
CAMPAIGN GOALS
FASTER & BETTER

Professional in-house QC
team apply international
AQL standards when
inspecting our products.
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BRAND-ON PRODUCTS CREATIVE DESIGN
We keep an extensive inventory Creative in house designers
of generic products, along with are our ideation factory who
our in-house printing services, apply innovative designs to
to meet customers' urgent the products that enhance
merch requirements. your brand.

LICENSED PRODUCTS
With experience in applying licensed
brands to products, we can integrate
licensor royalty agreements, create
designs that meet licensors' guidelines
and source for approved suppliers to
manufacture.




You create a campaign
with giveaways for your
customers.
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You input your campaign’s
giveaway mechanics into
our redemption platform.

Redemption
Solutions v

For Your GWP Campaigns
Your customers can log in
Using GWP to fuel your sales? Take it a step further with us. Create interesting 4O (e platf.orrr! I
. . . . . redeem their gift.
and uniqgue gifts which your customer cannot resist with our giveaway
redemption programme.




HOW REDEMPTION PLATFORM CAN
BENEFITS YOUR CAMPAIGNS?

ORGANIZER SHOPPERS

Eliminates time-consuming manual
process with a single automated
redemption platform for your customers

No more long queues to redeem their
gifts

Choose from many redemptions options
to perfectly complement your campaign, Collect loyalty points and save more
makes both online and in-store when they shop with you
redemptions a breeze

Consolidate all redemptions into one
system and manage gift stock level &
back end process with ease

Option to personalize the gifts to their
liking




Redeem a Fer<onalized
T-Shirt / Lunch Box / Pouch!
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With every $200 spent on Friso Participating Products”
*excludes infant formula 0-6 months.




=Capa inchided
[Detachabde)

Make a qualifying purchase (minimum $200) in a single receipt. Upload
image of receipt (must be able to see transaction date and time)

Payment Receipt Example

Browse... Mo lile selected.




Select your gift

Your Name
Yovr Name 'ff o Tame |
o —-
=
® T.shirt with Cape Lunch Box (Blue) Lunch Box (Pink) Zipper Pouch
(Detachable)

Customized Name on gift* (Maximum 10 alphabet)



. Received your customized gift sent to your door stepl”

*Succasshul participants will recaive their gft atter 16 July 2018

Mame® Gift Bize Specification :
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MAKE YOUR NEXT CAMPAIGN
STAND OUT WITH

LICENSED MATERIAL

Quality licensed products are a great marketing tool to further
reach for the licensor while you are afforded instant
recognition by gaining the interests of fans of the licensed
characters. Most importantly, for the licensee, the right
licensed material can lend an otherwise seemingly generic
product a premium image and bring you brand credibility.
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PROMOTIONAL
MERCHANDISE

g Target Audience:
Families, Young Mothers, Kids, Housewife




Foldable Shopping Trolley
RRP S$35 - 50

Coverlet / Blanket
RRP S$15 - 30
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Foldable Beach Mat
RRP S$10 - 20



Diatomite Floor Mat
RRP S$10-15




Laundry Bag
RRP S$10 - 20

1
1 i
| B
L i
- 1 ] o
M B
! i
L
f 4
i< |
Fat .
| ik
i ]
B B
| | 'R |
1 :
| g i)
4 Yan
k& g
l-l l-
L

Bath Towel

RRP S$10 - 20




2 in 1 Storage Box Bathroom Accessories Set
RRP S$20 - 30 RRP S$35 - 50




Ceramic Modular Dish Set
RRP S$35 - 50




Cooler Tote Bag
RRP S$10-15

Food Container
RRP S$10-15






Glass Foo! Iar

RRP S$15 - 20




Ceramic Bowl Set

RRP S$30 - 40

Ceramic Mug

RRP S$10 - 20

RRPSSGELS
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RRP S$50 - 60




Soup Pot
RRP S$40 - 50
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PROMOTIONAL
MERCHANDISE

i

" é Target Audience:
| GenY & Z, Travelers




Foldable Duffle Bag
NR- S$ ToReE

Neck Cushion + Eye Mask
RRP S$15 - 20

® o O
Trolley Luggage
RRP S$150 - 200

E ':_._..-:.I ‘Il'.’l.'i-
A #_;* Passport Holder
. RRP S$15 - 20



Foldable Tote Bag
RRP S$10-15

Travel Organizer Set
RRP $$20 - 30




Trolley Luggage +
Mini Case Set
RRP S$200 - 250

Trolley Luggage
RRP S$15 - 20



Colour Changing Tumbler
RRP S$10- 15

Flask with Bag
RRP S$30 - 40
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Yoga Mat
RRP $$20 - 30




Laptop Bag
RRP S$15 - 20



Foldable Camping
Chair
RRP S$30 - 40

Portable Speaker
& Microphone
RRP S$40 - 50




Humidifier
RRP S$30 - 40

Night Lamp
RRP S$30 - 40

©Disney




LICENSE PAST PROJECTS
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BEST PRACTICE

NTUC Sanrio Campaign - Hello Kitty

1. INCREASED BRAND RECOGNITION

Hello Kitty is a well-known and loved brand around
the waorld, and incorporating it into your promoticnal
merchandise can help increase your brand recognition
and recall. The brand's cute and cheerful design can
make your merchandise mare memarable and help it
stand out.

2. APPEALTO AWIDER AUDIENCE

Hello Kitty is a well-known and loved brand around
the waorld, and incorporating it into your promoticnal
merchandise can help increase your brand recognition
and recall. The brand's cute and cheerful design can
rmake your merchandise more mémorable and help it
gtand out.

3. CONSUMER EXCITEMENT

Hello Kitty being the third campaign using license merchandise
for NTUC loyvalty programme, did not fare any worst compare
to the earlier two campaigns. This is a strong showcase that
with great product innovation and multi cCategories, consumers
are always seeking out the next license campaign and far from
consurmer fatigue.

4. LIMITED EDITION PROMOTIONAL MERCHAMDISE

With the limited edition Hello Kitty Mahjong set, it was great
way to generate excitement and interest in the campaign, and
it exclusivity makes it more valuable to consumers because
they are rare and exclusie,

a2, COMPETITIVE ADVANTAGE

By incorporating a popular brand like Hello Kitty into your
promational merchandise, you can gain a competitive
advantage over businesses that are using genernic or kess
well-known designs. This can help you stand out ina crowded
marketplace and increase the effectiveness of your
promotional efforts.
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BEST PRACTICE

NTUC Disney Campaign - Mickey Mouse

1. QUALITY ASSURANCE

Being the authorized vendor for Disney,

Ascoe| Marketing only works with Disney approved
factories to develop merchandise, which ensure
Its quality and consistency in the merchandise,

Z. READY TO MARKET SOLUTION

While licensed merchandises are highly marketable
due to its global recognition, it is also highly complex
with multiple stakeholders and factories, and projects
such as this, can take up to B - 12 monthes. Working
with us allows NTUC to launch the campaign at ease
and minimize inefficiency and wastage.

Looprrr gl © s el ey P L

3. MULTIPLE CATEGORY

By wiorking with Disney instead of a category brand,
we are able to provide cross-category items within
the same campaign. From kitchenware, homeware to
everyday essentials, which will not be possible if you
work with singular brand,

4. BUSINESS CONTIMUITY PLAN

Diuring covid, there's was a lot of uncertainty and people
in general were not going out and spending time doing
outdoor activities, nor are they going to doing any leisure
groceries shopping. Thus it is important and we provide
e-portal solution such as ondine redemption as back up
plan for our client.
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BEST PRACTICE

MNTUC Disney Campaign - Winnie The Pooh

1. POINT OF SALES SUPPORT

Being the authorized vendor for Disney,

Aecoe| Marketing only works with Disney approved
factories to develop merchandise, which ensure
Its quality and consistency in the merchandise,

2. CONTINUITY

In cwr pipeline with licensors and client, we are
launching more campaigns in 2022, this allows
continuity for more licensed merchandises in the
Kitchen and homeware categories for your
marketing planning and strategy,

Ligrrghl © dund Al ey P L

3. EXPERIENCE DESIGN TEAM

A pood design team helps to bridge the creativity
acceptance between what is suitable to the client and
its end users, practical to the suppliers, and align to the
brand guideline of the Disney, This component is critical
to the success of the campaign as the design is never a
one plus one but a multiple of the creabive design

developed by ouwr designers.
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MICKEY LOVE SINGAPORE

MBS Singapore Campaign - Disney

MARINA BAY =Sands.

SINGAPORE

Campaign Purchase with Purchase

Client MBS Singapore
License Partner Disney Mickey

Product Launch 2021

r

MARINA BAY Sands.
CIMGAPORE

Copyright © Aoceel Marketing Fre Ltd



EXPERIENCE WONDERAT JEWEL

Jewel Changi Campaign - Disney 100

EXPERIENCE WONDER
AT JEWEL

) v E_

CHAMG]! BIREFORT

ri-:Eiﬁv'fﬁ

Campaign Gift with Purchase
Client Jewel Changi Airport Singapore
License Partner Disney 100

Product Launch January 2023

Copynght £ Aucesd Flarkebmg Fre Lid



BEST PRACTICE

Changi Airport Group Disney Campaigns - Frozen 2 & Starwars

1. INVENTORY MANAGEMENT

Order of over 400,000 unit and a sales rate of over 7000 units daily, It was critical
for Axxel to work closely with CAG to manage on the disperse of inventory to ensure
the collection flow will not be disrupted and warehouse was managed properly.

2. EXCLUSIVE & COLLECTABLE

As all these merchandise were design and produced by Axxel Marketing, it will not
be possible to find similar design after the campaign within that period.

3. MULTIPLE CATEGORY

While we only developed plushie for Star Wars campaign, we understand the
importance of a good mixed of product category to ensure that it covers a wider
audience. The introduction of lunch box, packing bags and EZ-link charm allowed
the older children to find something more practical for their daily essentials.

4. EXPERIENCE DESIGN TEAM

As all these design IP came from licensor, it was critical for the design team to
understand on the limited of the factory on what can be actualize and what will
be deem unrealistic to achieve by the factory. A lot of design agency will be
able to develop and design, but not many will have the experience of

Aooxel Marketing to achieve the development of license merchandise.

Lopyright S A Marketmg Foe Lkd | Al Design Subjected to OErey Spproval



.'-"II J

THE FEJ'HCE AWAHE 5

AT CHANGI AIRPORT

1IZNOV 2015 - 5JAN 2076

llllllllllllllllll



> CHANG!

airport group

CELEBRATION
X’MAS

Campaign ' Purchase with Purchase
Client . Changi Airport Singapore
License Partner : Tokidoki

Froduct Launch : November 2020




FROM OUR FAMILY TO YOURS

Jaya Grocer X Grab Malaysia Campaign - Disney & Marvel

a0

Campalgn Purchase with Purchase : T 4 : . | F"um
Cllent Jaya Grocer X Grab Malaysia > 0 " F llg
License Partner Disney & Marvel 3 | # Yuml

Praduct Launch Movember 2022



DISNEY 100 MALAYSIA

Pavilion KL Malaysia Campaign - Disney 100

PAVILION

KUALA LUMPLU

Campaign Gift with Purchase

Client Pavilion Kuala Lumpur Malaysia

License Partner Disney 100

Product Launch Movember 2022

Banking Partner:

@ Maybank

! e 4 100 YEARS § of WONDER

Copyright © &eel Markebirg: Pre Lid
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FROM OUR FAMILY TO YOURS

Pavilion Bukit Jalil Malaysia Campaign - Disney & Marvel

PAVILION

BUKIT JALIL

Campaign Gift with Purchase
Client Pavilion Bukit lalil Malaysia
License Partner Disney & Marvel

Product Launch Movember 2022
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A STARRY CHRISTMAS

Pavillion KL Malaysia Campaign - Starwars
PAVILION
K U ALA UMPUR

Carmpalgn Gift with Purchase
Cllent Pavilion Kuala Lumpur Malaysia

License Partner Desney Starwars

Product Launch Decembsar 201 %

Banking Partner:

@ Maybank

Loprrrghl © il el ety PR (LI




THE PROSPEROUS REUNION

Pavillion KL CNY Campaign - Disney

PAVILION

EUlALA LUMPUK

Campalgn Gift with Purchase
Cllent Pavilion Kuala Lumpur Malaysia

License Partner Desney
Product Launch Jamnuary 2020

Banking Partner:

@ Maybank

Logrrghl © dond telin oy P L



THE PROSPEROUS REUNION

Fawllion KL CNY Campaign - Disney

PAVILION

KUALA LUMPFUR

Campaign Gift with Purchase
Chient Pavilion Kuzla Lumpur Malaysia

License Partner Disney Mickey
Product Launch Novemnber 2019

Eanking Partner:

¢Maybank

CopserighveD Al M o rkstinp Fis Lid



LEAP INTO PROSPERITY

Guardian Malaysia Campaign - Disney Tsum Tsum

R

==
Ceramic é
Dinnerware :
8 o
guardian |
3
"
'y
Campalgn Purchase with Purchase ;5_
Client Guardian Malaysia |
License Partner Disney Tsum Tsum
Product Launch Jamuary 2023

Cigreghl € durel Vim ey Pe 1



OUR CLIENTS

Across every industry, gifts and premiums are an essential part of their corporate branding and promotional strategy. Axxel Marketing is all about serving the customer's needs.:

Our capabilities allow for mass personalization of gifts that save you plenty of time.

] Abbott

GoPro

MARINA BAY Sands.

SINGAPORE

. BOSCH

Invented forlife

S

CHANGI

airport group

LoV

JPMorgan

Asset Management

 KERRY

l.llill.l
CISCO

Standard
Chartered &

| @OCBC Bank

@) Maybank




LICENSE INSPIRED

With over 40 product brands, more than 20 products categories and 9 different license partners -
to choose from, the possibilities are endless.

Contact us today with your requirements and we can help bring your ideas to life.

CONTACT INFO .

Chim Zewei
Head of Corporate Sales

Axxel Marketing Pte Ltd
84 Genting Lane, Axxel Innovation Centre
Singapore 349584 : - :

Hp: +65 9450 8246
Tel : +65 6848 2482
Fax : +65 6848 2481

Email: zewei.chim@axxel.biz




THANK YOU
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